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INTRODUCTION 

English £19 v 5yj-c) <Luji cLajj_bj u^jL£i> eBook Jl 

■ ■ ■ ■ 

aibjJa ^ uj^j 9J CLiJ a o»d 1 1 \jxxj (o^£ ujji 9^ 9 
■ ■ 

^3^ oiLijJaJI \jjjJlxj (oJLijuu vjlLcUI ^ vjjj ^Qi| ■ tk dLo!l£ 
■■ ■■ ■■ 

hihILi 
■ ■ 

jjuJLbU jjjiilj I Q All r Q LLjJLc ° ; SL jq a oij K II Qq A1 Q A Q n 

lsJJLi Inbound MarketingJI £j q_aLa 1 9-0 1 vV V (O l£JI 

■ ■ 

cLil ^5^9.99 OJLd V 5\JUI q_oJLfJI foajJii vjj^ vjJa) (LujjJI 
■■ ■■ ■■ 

('i.b 

(JJULO <<Loj!J QjJ (5ULULA (JJULO EnglishJU UJ-O-C 9J <LiA>J 9 

ijjuLo jjuii ujjU q_jl 99 ^uJLal Content u-t » 9 >® < 5 ^+*“ 

■■ ■■ ■■ 

qJLoL£ d r>Q I -op II It^l.Ajiov 

LnJLp-a-jL ■■■ ■ J9L ijXild qJbj-hJI 9J ^nJL^-oLuj 

■ ■ ■■ 

f 9-1^9-oJI 9 \* 9 Jj&ljuuj o^jLfiJI 

■ ■ ■■ 

IaA lOJUJlb 
■■ ■ 



InboundJ viLuj_QJ ij g-vi ^3 1 Jj qjl 9 foJiszjuLiL e-bookJI 
qjd q r 9 ot> n q_d ij 9 A n ,Q^ Q n cl99 } ^ Q \ Marketer 

Ltl S Q Li 9 I tt\ q tt> O i 9 I n\ 1 1 r C_LLo 119 I K n 1 1 Q h> A I I 

ij 9 A 1 tt\ vjdLlI e-BookJI <3_i^ [sh jl 1 c Cjjj xld 9J v±Li] eJjmglg 

. cjJI klLcUu 

r 
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CHAPTER 






HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



V !?!.. l 3 foLL£ ijjjulslo 9-La eMarketingJ I • 

V 5>JU I UULJI9 09JQLJ <uJLb 199-LUJI9 UJJ9JL9 
■■ 

x tu 

v Q 1*1 LU yjixj t (CJLdjAi Luj 9 <Lijjli 9-£ q_i*jjaij 

vlU UJULO fOJAl&D Ouojjlp 9J 

Marketing J I cLaLa ^9 Inbound Marketer 

■■ ■■ 

\ju-i JaJLc ijmld Inbound Marketer U9 -£j cLij jjlc 

■ (j-la-i 1 ^ 9 ) '-*^9 6 *^ 




Luj LLcqJlj fans Jl (Vo qJLj Aid (Lu a_ao qJ qjjlc 



l_jJ_9lLc 1 _LdJ pCXlL_0 jJJJ_0 (JJJ.J (: logO Jl jj_0 e Jl UJLUU 

. logo ^ q_d j-kiJ (<xii_JLJ 




qjJ : LLih iJIgjjjJI \jjxj 



f<XIL oLjULQJlII yJD QjJjjU V J 9I 9 O UuS^JJLuJ I 1 9I 

jjjjJJJ (Ool_l9 ^UJ I 9 eMarketing JJ ^u_aJjl j & 

LJJLILJ jLlJULJJJ 
. jlAZljiJI IaJjI f <<9 AS2J I^JJLL-J 
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x 

«u i5>JLs^j iJLial 9 Jb 

mm 

e-Marketing 



jjjlilo) Marketing Jl oJpJiJI folAiiiujJ ,ju_slj oxlx 

.OXjClQJ tJvJJI OJi 9 _IL jjjJX) IJJJJ (: QjSlS_9 q 7>l i^o 



<j\JJI(as a concept) I eMarketing Jb o ^no i ^JJI 

Internet Marketing toolsJI q_o 0x9.0111) 9^ 
Social MediaJI 9 1 Search Engine Jl 9 1 E-mail Jl ULLo 
Lduu jxqj tool ^19 Digital advertising 9 1 




,^05^ , oJjJLiiJI ^Jx marketing 

(59_*2»9_oJ Uxiib 0^9 tools 

£ 

(JvjjxqJ (jvJx J9-9I £Q-i-J 9-°^ iJjlo^ 
£Au 91L eMarketing Specialist ULLo 
ijjjLJI 9 oJ^S i'iux> jjiixXLo 

^3j ^viLuLiL eJj] q K iL 0 II (jxu oxS 



(: 9^ LuuJ I fpl ^ •s Lmj professional bl J9JLU ,j\JJI 



( j IA i q i n^jii o x^UJJ 9-L& iJJJ-J Oxii jJ (5-QJJ 9 JL 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



ojLijJI aQj i n jLij viLij UJ LdLoj i j 11 ^ si J l ^vJLc 

^ 9 ^LujJIqAJ joJx ojJx J 9-QJ I j 9 13J 9 d_ 9 j^ 9 ij -9 

£ £ £ 

jl in Y ij v 1 1 | mlQnQ ijJn .o g 0 II Q p(\l ^ T i UloLI ^ 7> n 

[jIld social media Jl» = yj J9_alj v^LII clbglaoJI qiLMJI 
P43SEO JlyJ 9 jjoii 3 9fOLi}JjJJLjpOStSQJ9JjjfOaL ^Ljloj^ 



9 Backlink djJic site Jl ^ 




. « 



Ig'S jjj 



,ju-slj Digital Internet, Online, e , Marketer ^ ^ t II 
pA^uxLuq marketing science Jl ^15 marketer 

. Internet tools Jl qJbjJoJ 




tool tjvD Specialist dj] ls 5\Jx (59 tn9_pJJ ijh rt 1L0 djjLc 
Job TitleJI 9J v 5 v -^- =i Marketer dJl foo^li) djjLc 
Search Engine 9 1 Social Media Specialist dxUu 

.Specialist 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



Inbound UULd viLllloJ tjdx \jU 9 _q_Lo *j-o v5 v -^- s ^ 
.Inbound Marketer Marketing Specialist 



.9 l£LujJjuj9 q_o-L^ yLukc oa ^ ^3 9 1 <juol 9 CuJ qjl 

£ 

jj 1 l 39 .cjjujj QXLujJ_aJI \jlo^ q Q/-Q M I <j\i) 

<5-D jJ 3 ajLu (O jJJ CJj] OjCkJJLiiJI ( Im i n Ji^LLuuJ-agJ) 

£ £ £ 

3j Ojjj_c qJJ_ujl JLluJ viLii) i £ l 1 ^ 9 i n\ 0^9 xLjlijjIJI 0.09^9 

Inbound J I a^a 9 qjJ » 9 1 ((Social Media qM» 

q^bJI f< \ n\ 6 i n\ vfJjIl oj9-ij v* H ^ q ittn oa 9 « Marketing 

jjjjloJlslLLo 9 qjj foJsuJ (^ 9 j 32 _Lil 9 £aa Ul-oJislUj CjJJ I 

. «qjI 
.. £ 

jjO9^_0_cJI viLiJ l 9 j_slLil IilJLcLuj 9 
^5>JJI directionJI jjuslj ^^5>Ji_99J 
ij 9 -Vi i 3AJ4J9 Qjl 9 <jujjLo CuJ 
.Inbound Marketed 
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CHAPTER 




CiUlLcUl 

.qjojjii 




HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



\JjjlAaj (j-D 



u^9jJLo-ll ijjuld CjULLcUI 






j 1 » < II ■ l \*—o jJL£l t x l NQtiv^rt 9 djj^liD9 



ojli ilslJ I , LqlaulqJ <Llj lsJLI qjli j-sJ I £ LjCj contact J I 
■■ ■ # ' ■■ ■ ^ ■■ ■ ^ ^ ■ 

Lxl >o-c ijjjlj Contact JU llj j 9 ^Ia 1 t* ■■■ o : 

OJJLC jJJJLJU SLD 9J 6^^l9 09-b^ dj^JUOA Lo 



dLiJ( hey ,buy our products) oUSLcUl 

9 |jjju9^ CLij vILujlqJ v 5>JLx J9J1 {ILL 

■■ 

UA9JJL0JI9 (ILxzujj 9 LLxbl) dxLu JUoJI ^ aa 

■■ 

U-t foJLAju dLiJ u-oj u*jld ^Ol^9J^ <v± 9 a_^I 

■■ ■■ 

^ JLfiJ vil vq 9 * ^ NftUt f l ijjjo'i 9 vILkjjlqJ 

■■ ■■ 

L dJj jjfiL&jJ 1J9JU ujjUJI 
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ADVERTISING PARANOIA 



j_^UI Q_o ,ju_S2j q_uj9_il 9 K tt\ ^ Ads Jl 

AdvertisemenUI gjlLp^Qo 9J 
^LqJ-slo ojjL Ads Jl qII qJj^JLLil 
.j^zuLu Id ^ I Lolx9 ulLj \ J 6 1 n\ 

qjiiaoJI P-iibdl 9 

The more you spend on advertising , The less it 
works. The less it works, The more you spend . 
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0-O-S2J Luj iJ-iiLi 1**1 -S. I y jh in v 5 >jbJl 

■ ■ 

LLa] 9 fOJAiLII concept JLj Ads 
JiLi Ith'QAli >1^1 Ads Id 

JiLi I ih * 7 1 T ■ Ld 
y *r\ i Lo iJ -^9 jJi£l LxhjJLc 
\J3 y *T\ i Lo d-f^9 jJJi 1 tx'iS I I i 

> ** I LJulu-QJ Ij9 v.qJLJlj v 5>iLj J, rH 6 19 jJL£l 






Li Ld 



iJ_ 0 5£J vfJLi L9 ^ 5 ^ jjjjgJLoJI 9 J vfJjj foJLszJI <$_d 

^111 \1 \ iIqQ \ ^I'irK jjhI i II It* 1 1 [su 10 ^ q_aLa 

o>oqjLD Ads Jlo-o La^Uu 

X 

ui*_o Business v 5\JljJl j vdJD Long term J I v5>JLc 

■ ■ ■■ 

.q_J9-uu J-oSJu 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



INBOUND ADS J I 



TInbound Ads l^p'-ij .aL* ^ 9a o± qj 

■ ■ 

< \jxu Marketing yjj_o oLp l_i9JlluI InboundJI ULol 

X 

Uul jj_o oa <5 9 kS q q II jjx jJufJ IjJI 
http://on.fb.me/lj * AlfF 

Jnbound AdsJLI qjlujuL JU 

■ ■ 

I9JL5ZJ ijjjLlU J9-OJ Ads jJ_oS2j Id vilj-o-C CuJ 

Inbound Marketer 9J dJU ^u:lJ J ProductJI IgjJLLul 
oaJlc yLuiLc vlUxiiAiL I customerJI qI djlc (jauJiiL 
Jl q_d ^3 g I jxJAj ^LLojJJ ^vihju Instant Need 
. Relationship q_Uj 9 dJuu ^JJI customer 
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J9_oj Ads J-oszj dJj Inbound AdsJI 

I9jJlujJ 1 9J LszJ »j 1 ld I 9_oJLszjJ 1 9J LszJ jjjjUJJ 




j_al3 LoJ Iil w ig (qJLcLLj Data Jl viULIg 



aojiszju > ^ y$D ^viLbJLo \jjxd foUAJI [slx h 

■■ ■■ 

CM>jJI viijjjUJ \jjxj >v 5 ujjLujI J A m 1 AdsJI ^5\J Lc 

■■ ■■ 

. (: 53 I 9 > oi , olao jjl&jJ ,oj!J 9 JJLSJj 
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fjujLSfc Inbound Marketer _£ CJLij >£L 9 9J • 

—\* |09aj Business ^ * 1 x sh OJl <yLbJLi ^uLxJ 

■■ ■■ 

CLC9JLJ customers Jl business aJLm f - 

■■ 

X B 

. I tiv 1 0 ^ ■ qjaLa ^1 qJLd fO>Jh m Q i 

1 





Sustainable Business Jl ^ JaJ k^jszj oLuulc 
B ig Jl OuLuj (jv-QJJ fOjjJ dJj^j v" i n i (jIucljJLo pojLI oj* 



.Picture 

dJj oLlszd oj> g Long Term ProfitJI ,jvLc yp_u fojjJ 
jJufJ yAo^>9 yjIwAU^JLo clLuj J9I y[ r> Q'i ^Ix 

X 

JjLc9 JLsluj 9J vlLiJ (jv_Qj oL^LclcJI 9 o_iii yA) 
qjJlx J9UI ^ >jjulaj dJj ojlJLoJLaJ Transformation 

■(iJJ-u J9DI &£) Ia^ 
qj_fi (5 9 ^ 9 o II yll 0^9 

Jl InboundJI ^ 

^ Aj_fil 9 Relationship 

9 IO9J yJLJ Lo llLJ-O-C 

. qJjJ 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



IgjJLuii-j fOJ&J] \jjxj foahjJLc JjLuj <£LjljJ ,5x9] 

■■ 

0JJ9JI ^9 ^^puIjojl ^jJulu JjIx (jdJI oxfi oxf* 
0J9JI ^ ^gjJL jjlulj gjjLjJI 0L99I ,j \_9 Id 'jJo) ojjlc 9_a 

Jl LlXCXii ^9! 6jJLA.fi dXJXi ( Ojjlx (fLuJI <J\JJI 
qQ a 10 J ^ n j l j oj ^ 9 /S g o II m oil salesmen 
CX99JI ijjj_QJ ,^l9 (OOLJ^Ij-oJ I99JL1JJJ gjjUl LoJ ijjjj 
Jl yl ,j\_Ls 2 x oj 9JL 9 q_jl9 <5jlaj jjlc SalesmanJI ,j\JI 
0J9JI <jl9 Instant Need (oaLxix dxgJJ Customers 

. qx 9 v^JJI 



■(C i 1 1 tn gj Itn j o dJU xnLi fojll oL*Ln £ 

UJ X 

. oxiLi g_olszj Lo jjx q_d ^ I £jlu (jjxgl • 

£ 

(jJD g_Lolfi O^LqJLujI AJllljJJJLa JJJJ-O > > ^ I <fOljJ 9 1 • 

. dxlJJ Product /Service Jl 

jJJLLO 9_IL yLlJJ-C jjXSZO yn *S t'uJ <5-UJUQi iJJILO 9J • 

(jl) 9 r> 9 jJLd tfJszj) \ j 1 ujJ-i 1 lld qslLqj J 9 13 qualified 

. (g_LO (JVJXJU I n\ il s 

£ 

,ju 1 loj program oi_o Lc fo j U qJl-S2_jJLq^ j^_=^ ^3 1 • 

cl99 <j \_9 viLix ^jJLiiu g_il qualified q 9 \i qLullc qjJx 

■ vyj -9 
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O^oo Social Media Jl i jL^JLab • 
The Outbound h 1 si II oilijJaJU ujjlj lihoJ^jii 

. Way 

i 5>JLII U>Jj ( ^999 Q-jJLc LLoJLAj! ^nJLII 9-XL 0^9 
■■ ■■ 

Social Media The 9 Jh <LoJLAj o mt>qj 

. Inbound Way 

v9 ! h . » J 9 f<>^^ foJjfcjj >aDl 0-° 

■■ 

. jua SM CLqJLssj glum InboundJI 




Social i x l olom V 5\JUI ol^oJI ^9-3 }-slj obb 0 

■ ■ 

: D U 9 v^LoJLs2jlzl Media 




£ 

qU oj-^JLj eJojj_QJ oJj q q Vi jojU • 
jjjllo Qjl 9 vILuj^j l 9 jLc jjIlo 9 _il 9J 
LU I v 5 UJ '^l-cJ-S 2 J ^J 32 JLIL 



(: vlUS 



Jl \j]} Social Media Science d_oJ-S2JOL y^Vj fOjU • 
Social Qjujjxl ^jjjLuullI foajjJiiJj Social Media 

. Social Network Science 9 Media Science 

£ £ 

yjjj_ljij (jdJI yVLoUl (OJclSZD LjJxiJI jjlii • 



yjj 9 _oJio ^uLiJI £j-MI y] (5-D yjjj ,juLjJI £j_MI vILoJ-S^jj 

£ ' 

. J 9 UI -cJ-MI JJ-C y_0 P_OjU 
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Social J I \j iJ Content Marketing \lLoisLuh 09 ^-J fOjU • 
<ju_s2j yjjJjJI 9 _il CM Jl Lol q_LoLc Media 

. q_o jJ ijjjLdJlo Social Media Jl CM }j± <j_o 
foa^l 0^9, Social Analytics viLcJ-szju 09AJ jojll • 

^iLkuAj jjjlc] Analytics jjlc qIJ olA ^99.9 <j\JJI <j_o 

£ 

jJJJlLQJ U 3 j_S 2 i_IL <j 1 lO dJu^SLUL OjJ tjJJI \J-^ 9 <J\- 0 -Cl 

x £ 

9I oj 9 tVi 9I qj_i_s^j ^j_S2Xil <jJLjJLl 9 cujajuJ 

. q_^JLjQj 

\j 1 ld 0^9 Social Strategic PlanningJI I ykh\ 9 • 

M X £ 

CoursesJI <j^cmo 0 -° u9Aj iJ- 9 UI <jdx <jjjj ai-o aALj 

. Component 



lj 9AJ LIL o aAI jl ^JLII CourseJI Ql ^AiilU <jL9jjjJulo 
.L ectures qj9_uj \ j 1 ld Training 099.0^ 

Jl <J \_9 UaJ-C Ji9J^9_D yluLLC Kll I qttx I9 0 i 1 <JJJ_0 (OULfJI 

£ 

£col <jjul jjJ Qjj^zjuLni) LLs2_9 LLa] -UlcLLj training 
InboundJI Lljj ijjjjaIj 9iL>b <3.1019 -component 
Ajufd Q-w-=J UjlqJ 9J Marketing 

.Competitor <j_o qji^ 9J <^u_a UlaxlLil 
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Jl q_Lo_i6 0 -° 9 Inbound Marketing foiszju 

Training J I ^503 U9 ^iJLzCi Lo }j± q_o Social Media 

£ 

^jj \_9 ^ s _5UlII foULAJI ,j \_9 ^59! j-AjJ viLi_o 119 1 K q II LLcIjLj 

Inbound Marketing Campaign Jl £jlJu 9 ,5^ linksJI 

£ 

ij_LU_Zil Q_o Q 9AJ vilJjj9_QLjjj 1 ° w i ALLc>9_Lil LuLcLLj 
. j ^ n ^ Inbound Marketing q_oiLl9 ^vJUI jjjjLJI 




.Modern Marketing <u] 1 5 >JLs 
http://bit.ly/MMrketing 



.Articles 11 Social Media <uj £uL&j 
http://bit.ly/SocialMedia16 



.Social Media (The Inbound Way )«uj &Jua 
http://bit.ly/SMInbound 

Lo £j ijjuld gua Engagement RateJI **'■ ^Ijj 

■J.o’gjij ijjjLLII 



http://bit.ly/EngRate 
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Jl 9 _il Social MediaJI ,^9 q_Lo viLILj aaIj djjlc ,jjdJI 

Media Jl ujulo Social 
Iil-J -9 <5lQjj <jdJI QjjIAJI ,jul9 

. ^3 9I JLaJ Marketers 

ri 1 ' 

IilJ] (jdx Social MediaJJ cjjaaj 9J 
IilJlcLu 9 y9jjUiJ LdUJ <jdx LoJ^IslIlil (jviLu Media 
LoLoJ 1 o 1 1 -s o MediaJI <j_o <f9J LnUll ^3 9I jjuL^ ^pjjjajal 
.T raditional MediaJJ q 1 ^ 1 clqj U qJuJlg^g LLf^ 



0L3JI q_o JoLqjjjJ LdlJ] Social MediaJI <j\_9 claIa ,j\Ja 1 
. (oJjJLilJI) ,juckljJL9iJI poJLs^JI <j\J_c liJLcLju a jsll 1 K I I 

X 

eJ_oJ-S2JU 0_i vILoJ^ljlj <j\JJI vlLjJ ^3 9 1 J_Dl H I II jj_o-9 

. 1 J U 9 0_ia 

ijjJl9-9 (5-D jLs^Jlj el I grh I9 o 1 1 9_a ^5>JJ I 9J q_bLuj JAj 

oLaJI 

X 

(5-0 ) ^jJLijLu I n\ i l jjjjUJI £Jj 2 j j 1 Q ‘i qLljllc jaU Ld d ,j\Jx 
Jl laaLaJ qLullc ULaI Social MediaJI JaL v±Lil ^oJisdl 

. ( f< xih lsz± i~i <jjjlo eLc9_u Fans 
qLIlC A3 (jlc yjJ CjJIiAJJ 9J oLlaJI &Q-} ^9AJJ 
dJ L aIoC 9J QJ_A 9 ois^9 Qjj Q 9 I TT\ qj^lA v 1 LLq 52J 
9 q_ALi3_0 U9 ^UJ-AJLJ QLjJX IaaLo-C 9_a dojJ_Qj JLuJ 

X 

. 11 U 9 0-3 OA fOiiixJI dj_S2J_IL I TTv 1 C 1 111 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



Jl ^5^3 foJLc juuLszj Content MarketingJI 

■ ■ 

S o i j 9 ^39! y-jui£ IjlqJ ji-^-p 9 Inbound Marketing 

. jJLfd 9 jJL£l Analyze J9 jJL^I 



Content Jl y^J ^3 og T ih ^ 7 » '■ LoJ vJjj o y a 6 1 1 

■ ■ ■■ 

X 

Jl \j- ojo Q-o yLii*-c 9 ^ 9 ! >jul^ asj iJ-iq 9 * ^ 9 

■ ■ 

^Qll 1 tk 0-9 9 J I vJjlLc y ^ o ■ Lul UuLcUumissions 
■ ■ 

Content Marketing q-o-ujI Album UlLcIJj Page J I ^ 



^ L>9-o£ Modern MarketingJI yLa L±\ j 

.q^lalll^ y-uhJ\ 




QjJ a 9 liLLII v 5^9 JwJlj LaJ I 9 



.(Steve Jobs Style) fOLOui^Loj Q3loj<xiLJii:jJi^ 



ln\ p l^'i y 69 ^_Q_o-ll O^LD OJJ OJ^Li (Ol£L_o-Ls 2J vlLij-f 

£. 

.( (OLDJllL_oJlS2J vILjlLc O-^lg 9I 119 IK o jjIlo) 



IdeaCloud - School Of Marketing 



25 
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:QjJLLll vfLujL<>J 9 ijOgUI V_ JULUjJ gJLaJ 

■ ■ 

<59 r>9_pJI Q9A41L face to face jjjjLlJI pcxlszJ ojA 9 9J 

_ uu 

9 Ia 3 Q9AJL3 Target AudienceJI 9 Ia 3 16K n 

. fogASZD cu_uj((Virally)) 9 r>9_oJI jUluLiJ 



Online Content ^jJo jjx LUI foJiszj viLi] ^JLlIIj l _9 

£ £ £ 

Jl ^9 jl 1 la 1 1 (JJLolll JL/J3III 9_il oj9_i3 jj_o oj g & ,5! 

Online Contend I fOJAQJ q_ojj._h< Modern Marketing 

£l) I A 3 jJ-jJij fOJ_C cud A 3 ,J \_9 O-} 

£ 

content uJ-o-s^j A 3 ^ I ul 

£ 

dj-^j 15! 9 -V-J IW 

(JJJLJ ijJJAU 0 O A_LC 9J (JU 3 QjJjAl 

£ 

. oLSLujl) ut-i^AJ JA-Q-J A 3 ^1 Ijn- 0 



9 !«>■" viULi (LluiLuiI (LaLa II 
Content Marketing J-o-sju OJ I 

Content Jl ,j \_9 clujuLluIJI IaqjJI ^5^9 iJ-iiAj to \Jj& 
.^3(3 ^vJJI \J^ ij_D fOdal Q3I3 (jj \_9 Marketing 

.Content Marketing Mission Statement Jl 

Ul 

.!Lal qjlI Content \J 0 si t t* oJj 9J& : v 5\Jl slj 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



:Content MissionJI v jdLc dULol ^9 >"■ vi 



Kraft Food Content Mission: 

Create Delicious meal solutions that inspire 
amazing food stories which spread to create value 
for kraff Food . 

P&G Content Mission: 

Whether its delicious recipe, an inspiring decor idea 
or refreshing approach to organizing, we strive to 
help you create a home that's truly your own . 

P&G o!Lol_c J-ol^ WebSite J Mission oJl^ 9 

■ ■ 

.www.pgeveryday.com q-o-uj] Content JLI ^9 in -So 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



SCHOOL OF MARKETING CONTENT MISSION 



IS TO CHANGE AND IMPROVE THE MARKETING 
INDUSRTY IN EGYPT AND TRANSFORM OUR 
LOVELY FANS INTO INBOUND MARKETERS . 



jjiil i I I a 0 1 OiTK ^ I II poll A 11^ 1 k oq^tivIQ ^5 i'ipnjU-1 

=09l 

ajJLLujJ j_S2j viL-LiiiiL ,jJJ 1 6 aa^ 9J I Q_Qj I ^5 ^ ,^0^ 

viUJ jjjj y x 6 x o viLcLju Content MarketingJI q_o 
^jjld ^9_i69_oJI -eBook U9 article o_o3>j 9J 
qLiIlc viLcLju jJLaoJI <j \_9 Ia 3 adL} Q9AJ ^1 Lad ULsz 3 CjJJ 

■ijjjIjJJ I9_oJlszj ja-QJ 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 

: ju V 5\JJI ujjLUI J*J content y jJLojszjLd— f 

■ ■ 

dJj yjvii ^Am>9 dJLclJLj topics Jl yj\Ji jihd djJj^ 

O9AJ po j!J iju_S2j / K 1 l<S I I 1 QjlcJ ljJAjLj CjJJ dj_S2j 
I TT\ T ^ 'i £j±_Lu ^3^ q 1 *S i'l l II <OA3l9 ^jLulc] Q 1 •S m I 

.dr by AudienceJI v>o-^ 0 -° Segment 

^ 9 1 yjjy 9_f* 0 tt\ Iq Q9AJ fOjU dj] oLlszd 0^9 

pCO]M3-UJ-Q_D 9 



: £uoJI ContenUI £ 9J 



dJlJ dJJrijyL yjjy (did ijIuloo 9JL3 Content.) I 



Q3JJJ qJ_D <jdllJLlL jJJJ -09 qJ^>52jLIL yViQ i 0 tt\ On 9 J 



£ UJ 

^3 9 1 9^ J ^Li j oj. Q II <J,h jJljl 




Audience Jl oL^Luud dj_sz jg d jux yjdJI ResourcesJI 

£ £ £ 

jdp9 Content Jl <jr> <3 1 9JI 9I yujjJl JLL3J9 duby 




.PyJlc d ^n\ 

£ 

Contend <5 1 9-J Lj ^9^CLiioJI 
U9 Articles U9 Videos 
11 9 eBooks UI9 Presentations 
. qjjLj (5I9JI 9I Podcasts 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



joohls vdJl 7 qI <LaLa q_c, Content ^jjjJLo^jld-8 

: hh jl 9 
■ ■ 

jJ^LIloJI iJ-osljj Contend ^9^Q-cJI 

. dxlij Target Audience Jl qdgJu ^>JJI 

£ £ 

9I b^9_oJLSLu9 I9J9 _o_ul o^Li jkxiimdJlslju Q 9AJ 9I 

£ - 

<j\JJI Contend 01 9_n f<xjL_LjLi 

£ 

^1 (jdJI Q3I3JI jJjLOoJI v _ 5^9 9 fT urh m 0 1 1 TT\ 

. ((Engagemend)) bi_dx J9 aju Marketer 



id^-Lc v5>JJI Experience Jl 9 foJLsdl {Om£-o 

£ £ 

viLo-Lc jj_o £j_2i ^n\ il ^9! jjjLu9.fi l 9 j_S 2 j ^ojU 

£ £ 

. \jo > jx Q_Qj^Jo ^ulJI jg Cl99 ^ulJI ( jjv 5 9 K 1 ts I I 1 jj.x.oJ 

^5014-30^ eBook J I l^ajucuJfolAi) 9 

£ £ 

,ju_S2j l 9 jLc 9I Cl 9 jx ljJxIJI ,j \_9 CuJ 
qJ o_qil_ 99 Inbound Marketing qjj 
Jl foajj _9 .Stages Q-c ojLlc ^9 r>9_oJI 
StageJI &L: <=ua viLcbJ Content 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 
: qjLft^ ylu> Content Jl a ~->Iq ^ 9J — ™l 

dJj kJx ijjjlo 9 jjuLi> <f I9JI Content Marketing Jl 
Jl iJ q ^ 1 ttv ^jJlclJI <j \_9 9_a ,j\JJI -13I9 <f 9J ,j\Jx 

9_il ijjj-D ^jju q_Qjj_b J,T7\ ml ^ jjjjAsJIj) Articles 

£ 

jJLiJ vdx_Lc q 9 ^ j q K n IJI j \ o } J9L3 ,Best Practice Jl 
Videos, Visuals , ULLd 0-^9 Content Jl qjd £<p qjd 
i Jtt\ m l ln\ ill) ArticlesJJ q_ 9 LidilJ L j l^> ; K 9 podcasts 



: 0-k^JI Channel Jl jUid-V 

Jl q_c LoLoJ os^jLLbi qjJ ^iLcLLj Blog Jl 

Lol Twitter^j o_gUL c 9 Facebook Page 

£ 

i £ l I q TT t 1 ^> 9! jjLc <yoJl3 P-juLi qj^L* 9 tt\ Q Pinterest 
Iil_lI 0A39 \J^ ( I tt\ ^ sl> ^ j jjIlo viUlslLj ChannelsJI q] 




ojuLlII Qx q 6 1 T S n oszjLLbi 

i<xil_qJ pojU LuJ LlLc^ 9 

£ 

jj_o) Content ^mul K -a i 
(TopicJl9 <Type Jl cu_=>Ij 
.C hannel <j\_qu] ,j\Jx 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 

viLclu Contend I 03I3 : Bonus Tip 

yA Q n I I jjlA_o_ll <J\_9 h> Q h> -^n jjJLLO Qjj 

QjJx v Q j ^ i I 9 qjL^Li Q_D fOqJ 6 x Q q^.i 

jj_o Infographic oJjJ C139J IJLLd jjjjlj jjlL^ 0^9-^ 9 
9J jjLo |OjU -Facebook Jl tjvJx J9^ JI9 h Jl 

\j 1 ld cull <=ujIjJI ^ Info graphic 0-w-=J 9^ 



:Learn Ceaselessly- A 

\J^ |J-aSZJ djj jJjpJLuJJD x^UJJ A-Q-99J 09AJ |<xlSLj| 

X 

cLolAJb 1 9 viUlAx> ^_Q_9 1 9 0JJ9 oa ^9-9 <jv-UI follAJI 

- £ 

^3 A52 J QjI (JV-LS2J Loj ILol <0AJA3 03 \jA 

- X 

. ULcJ QjJ jjiuLc Cul 9 _il ,j \_9 ijh-cJ^zLLo (09J viLjJx 

JjJLc] 0AJA3 Q 3 I 3 QJL9 poJ^S2JuC_ni jJJJ_0 (JvUI 1 O 94 JI 

x 

l J_ a 5zJ ijjLLo oa Concept Jl jjlc q_o 9 ^j_ 3 j] ojl 

.qj_Lu l<< asl ) U9 Content Marketing 

6 J-QJi-ijji-o tfA Q-b-QjJI \jjxj JLs-QJUI v 5\JLc vAjjjI 
.v±ll jjjJJL oJAjlujld fO Jil 9 ^JLjjjjJJLj 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



Jnbound Marketing Analytics foJLszJu jojlJ-9 

-C -C 

v 5 ujjloju (jvo-clH -^-o-cl analytics Jl ja_c q_d 

9J OaA ,J\JLLjLlL CuJ £ulj 9_a lQjLc jJJJ-0 jJJJJ 

. eLcbu Content Marketing JJ Analysis iJ-oszj ^jlx 



Inbound Jl v = 5 v -^ ^ULL^iJI ^^5>JLc: ji oj^JI 

^ 9 Social MediaJI ^ 9 Content J I ^ 9 Marketing 

.MarketingJI ^ qjaLa ^1 



-C -C £ 

oj 9 jq K m il 1 I rh r It 1 Outlines Jl I q^ qtt\ q I Jq Kt* Ul 

. ChapterV ^ L pju 




Test ^pJL^J Lo J9I 9 TestJ 9 <TesU foj! J -I* 

=v5vJLi TestJ 



A3 foJiAjj Ulsz 3 Ul ijld-Qj ijjLLD Ul 
Testing Is The Whole Idea 
I9JLLL09 iLcJ Marketing Science Jl y] Ujl o jA_qJ I 9 

.TestingJU 
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X X 

I 9 -L 0 -C Ul jjjjUJI QjpjJLi CJAiil 9 J Li I (JU-SLj 9 oa cuj 
Testing ,j\lc oT^c oa^ Aszjg qJ.LQJ 9 <j\J_l9 Testing 

X XX X 

S' OA (ClLsJI ,J \_9 OAJA3 xljjpJ 9I ULlillfll QAo-0 




6-i_cJ [O^ajj fOULQxJU 9 (Ol^ajJLj \ J th 9 jjCLiuli ,j \_9 9J 

X 

S' qjI J dJUnj a 11 1 T n\ <J_oLf> j rs\ li i 

X = 

9 \ j^ SLi q_d jJL^I l9J^JijLiL 9 ^39 -Q.Iil |<xii_jL 9 iJLc Ia^ |<xjJclc 

= x 

.Ia3 oa -S in II ^_L3_La l_lLc1JI ,j\_9 



tjvJJI QjJ <j\J 2 JL±k] OA 3 I 9 oj_o oa yCLimjJI 9 J JI 9 JJ 11 JI 

X 

9 J 9 UI vjj\-9 OAJPjjPjLJL QJ 2 kLi jJ_iCl3JLIL jJJJLO S' jJ_iCl3_JLIL 

« oLujJJjl oa^ ^ S L) 

(5-3jJ 0 J 9 L 3 9 J dJj q K li t o 1 1 Ljl jjIlo q 1^ it t o II 

X 

FansJI ljJLcI vdJliLJjAi) ,j\JJI q_QjJI cja.q- 9 viLJ 

X 

ijjLlo cuj jj-fiUI Jlo_L^!JI 9 JoIl^] eJJ 44 JjjjjL oa 9 eTc 9 _u 

. iJ-oAJ ^ j 32 jiiL 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



;CL|^lLflJI 



Jl v5^9 v x Ij -A 1 tn q_^Li jJL^I ^ 5 ^ \j\) lr\ i'i ,^£ 9 ! 

q_h_LaJI La^jJLaJ 0^ qq v 5vJLsj Inbound Marketing 

■ ■ 

.jJlLsu LI v5vjLII o \x^9JI 
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BLOG iLo&i \S^9 

mm 

(J 9 UI 






HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



I 

[jAij siA r VIU9-QJ 9 <0 9 O n Lil o^_jI 

&£ Lih jl^Lj 09J2L3 J9I dJ 9J 9-Q-AJ 15JUI v_jJ Lzill 1 9 

oJj v-Q-ijjUJ Blog dJ] v5Uh «eMarketing»JI 

. foahl9 \jx ld Bl 9L3 tfdzLkish oa£ 

v5j Communication Channel IJI Id BlogJI 

■ ■ 

y 9 -QjJLlJI 

0 9 - o JJ L ll v5>JLiijJ A3I9 J9I ^5vS djlj «ul OJj ^9^ 

X X 

*5\J_C £>3 qjy «0 9on » h * h lb 09JI <£ujLLll 
I tTv v n j U vS^sjLd j-jlc (j-d Lxhl^JLujj9 oajaaJI q3l3.ll 

^JLc A 3 jJJJJlAo yiJ Q^a 3 Jlujlj djLc \JJS-D ij -A Qq qjj 

y 9 -Lad J-i 3-9 ^LLlLd OjlLc q_o-lAj qLujd 

■ ■ 

Lj 9) y9AjJJLll v5>JLii*j j>9 0 9 » ?n v5>JIj A3I9 Id aaJ 

■ ■ ■■ 

X 

O-J-ijjJI f <xjh Iq I .a q 9 ( LI O9 jjA 01 9.9 Ij_szj 1 9_J Lf^ 9J joJLc 

U^-S2J O^M 1 9 l9 >^ O-A-'LaoJI Ld aaJ O-A-ILa 0 
Iq pTNOi I9 AJLjj 9 QJLSSJuJa jJJjljJ I9J93 I I ~nv tom 9 

. qjj J9-OSD (j^sulxW 
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I'm talking about the weirdness 



O-ojJI <j\i) vf_L_jL_Lc. k_i_2il9 -cijujj oj> k_u^_c Q9AJ viLi] 

jjJAj |<xilI x^5ujj o_i 09 -^ viLi] LM-M 
VIJA39J k_ujx jjIoAJld d_i] ^5^ qJLaJI xiiiiJI 9 
jj6_S2j QJJ9 qLiIlc v 1 LlL 3 Q-Ujx Li <S-o^J fOjU 

J_I6J ,J \_9 CjJJ 9J ij Q ^ 1 TT\ d ijj)|j 1 I^ih I9JI4J 

X 

A3 ^5^5 Q 9 ^ J (OjU Q9 i ^ D 9I LJJjAl VILJJI93 (jJJI \J^ 

£. 

9_Lil jjjjUJI (oIa 9 djj Q9-L31) pJiJ yjSLLiJa iILqjLuj 



itLiaULiJI 



foJlAJ v>jJLa<JI (5j «i_u 9 ASOJ9 Blog oi*JLo 5 ti£> 

X 

A_aj 9 J9IJI d^SLoJJiiJLtt &±\ I yjJLioJI £0^ d-uj_£Li 

■ ■ 

.Blog J I 9_a V 5\JJI Way to Communicate fOAL-Lo-cl oa_£ 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 

iBlogJU oj^Juj 9 J v x H ^ vtK oL*L* r 

A3 qujALo yiJ viLcLiJ Blog Jl Q_o q_c J_LLU I 

uu 

. (olj3 ULcJ BlogJI qI (^jJLaliL-r 
. qJb> Inbound MarketingJI q_o JjpjoIjl-F 



: a 1 a jjJLpJI KXl&JU M- 2 L OIqJqJ^ £ 



Jl 9I Facebook Jl v 5\JLc Articles ^aJuJ-I 

:L>9-o£ Social Media 



Jl ,jdx Interactions jJ-o-szju jjjjUJI qJ ,j\_szjLLbJI 
qlbL dJiJ Blog ^5 1 0 -° >+iAj jjl^I Social Network 




Jl 9 _il FBJI yj + SocializeJ jjjllo Ijib qLiIlc 
» Most viral Platform on this planet» 
. v^dxl viLc Lu Content Jl j LIlLI] 



: FB Jl CLSJULh I>-D vfJJLl A3-f 



jjjllo ajJLo 9J (jib \J 1 9 K 9 ^ QS?o foilb OAlii 9J 
Lo LilJI f<xlA9 uPA-Qb bLdb ^ulszj <qjajljJ 

. fOLDbLcbu q 1^1 1 \r\ I I oLjlaJI ,jiD l 9 _cJbbuu 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



: viLcLiu ContenUU promotion J-o-d-T 

X 

/ o j_ujx AverageJ Dj LlLqqjj jjjud q_u jJJI q_j] FB Jl qD 
.Promotion ij-oszj yLuox LLC9JJ FansJI q_d 



True Fan I — I UJ !lj BlogJI -£ 

= vJ^UI^JLc 

X 

ij_o vjqlIjLtiXj ^^gTrue Fan aj3_9I Fan jjYi i ^ on 

. ^IjJJ Brand O-09 ^LlU \ j^ m 

True I--- j<xilJld Fan r««< oaac 
f.,... oa_Lc ijuljjj <j\JLj 9 Fan 

. I"< ^jjJwLq ^ o 9 

QjdJLujA) idl^jJLo LLs 2_9 ijjjLi True FansJb ^9_3_aoJI 

QAo -0 9 ill 9 ^ O i O l TS\ |JJJ 9 _LljJLO 9J 9 cUjJJLlL CuJ <j\_UI 
. ff inx <? 0 vi jj69j1loJI cjJ] ^dUI jjjjUJI ^93 |<xjl iLlo I 9 TC jj 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 




qJLojaJ VS Jjti J 9J ( c 9 _ u d >9 _ 0 J| yaj AnalyticsJI 




f<xjjjJijLo Inbound AnalyticsJI qJ Uhl 

£ 

a d\ j Ki ll q_oU Qj[p ,j\Jx fOj'U <ju_S2j jjuiii fO Lm_9D 
Jl jj_o zyz jjA ^dx Analysis Iilju jJ_oSZj ^9j_Q_oJI <j\JJI 
Jjh-uj ^dx ,ju-S2j Inbound Marketing Methodology 

. JUUdl 



. Social Analytics • 
. Search Engine Analytics • 
. E-mail Marketing analytics • 
. Landing Page Analytics • 



£ 

dxxJI f<xiL_Qj dJl o:i jj_o johlUI ij-lu pjuU oL^Ll 9 

. tjdUJlA 9HL ^dJI 9 ^ 9 ^ 9 o II ( j-d ^ujjLuIII 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



q iAq oq qht mi Inbound MethodologyJI 

: ^\JJI n j q ^ 1 1 



Inbound Methodology 



Attract 



Blog 

Social Media 
Keywords 
Pages 



Connect 




Calls-to-Action 
Landing Pages 
Forms 
Contact 



Engage 



■ 



Delight 




|y 



Email 
Workflows 
Lead Scoring 
CRM Integrations 



1 




Custo 

■l 


1 

mers 




Social Media 
Smart Call-to-Action 
Email 
Workflows 




by HubSppt 




Inbound AnalyticsJI ^ dJio 9 

Jgji q_o Stage ls 5\Jx Analysis jJ_oszj viLij ^ -sLIj 

£ 

.U Dg JISLUJ ylfi li] qLuJ_C 

9 QJL109J £ I t ^ n ojj ^^JJI OutlineJI v 5uL99J_i eUg qtt> 

. fodszLLj CuJ 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



: I Stage 
:Attracting 

Attraction J^szj dJ] qx J9_Luj_cJI 9_a oa StageJI 
Jl Ldlx 9 viLlc gii^^jLo Target Audience J 
AttractionJI j dJl dJ_o q 19 ! Kn Analysis 

.11 U9 qjLujlo Tools 

Attraction Tools Jl qj] 



. Social Media 

.SEO • 

.Inbound Concept JL \jxu Advertising 
sdiuj ^dJI 9 _il tjvJJI 9 Content 

.OA 



^uLjJI dJx^Jj Tools Jl aALu dJ_o i 1 9 1 K n 

. ^J9J_b_oJI Target audienceJIg q_>9J_h_oJI 

q_o_ujJ LLcl (JujjLujUI KPI Jl 9 
Stranger to Visitor Conversion Rate. 
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ijjjLJI o-o J93JLII ojjjjJ ,ju-S2j Conversion Rate 

.IlLJLJ IgjJLjl ^Jl jJJjLJJ CU452I) QJZkbi OJiLuj jjdJI 

— SL = 

Cl 9 (jjj ,j\JJI ijjli L iJI ULLo 1 s 5 vJlS 2 j jJLJI <fgJ \j[ LI 

X 

. o_i yULclJI (5_o oJxlaj] gl ojJLujJ <j\JJI jjjjLJI q_o qUIc] 



: r Stage 

: Converting 

fOLnJ-icczi ^5>JJI VisitorsJI ojl cu_oil_d o^Stage Jl 

. Leads [ cxjkj\ J Attraction 
q_s2jI_Lo g tiLcLu BrandJL |<xXil_o <jcl 3 _uj ^julszj Lead 

xx x 

Jl jj] 0-oUI 9I cjJlcIII ^9 9 PermissionviLjAX) 9 

. oix qJ_oli> Data oj9_^ <jv 9 09^j oi Permission 

oL^LaJI J-osJuu Stage J I ^ Analysis J I 

■ ■ ■■ 

•\5* 



. Landing Page Analysis • 
.CTA Analysis • 
.Form Analysis • 
.Content Analysis • 



Visitor to Leads Conv. Rate q_o_wl Ld> ^ 5 \_wLuj!JI KPIJI 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



: r Stage 

: Closing 

CustomersJ Leads J I oj] co^ia-c StageJI 

viLlcLu ServiceJI 9 1 Product Jl IgjJuiu ,j\_Ls2j 

^ AnalysisJI 9 Jnbound Sales Jl 01 StageJI 9 

: ,5^ ^jLiCil9_oJI J-o-szjju o:i ^StageJI 

.CRM Analysis • 
.Lead Scoring Analysis • 
.Closed Loop Analysis • 
.Lead Nurturing Analysis • 
.Content Analysis • 



q_o_ujl Lljl ^ujjLluUI KPIJI 
Lead To Customer Conv. Rate . 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



: £ Stage 
: Delighting 



£ 

^ J- szIjILu <j\JJI 9 pajL_Lfi i Q Stage,j\J_=J 01 9 
J |<xuJ9_^J qLuulc tiLc9_Lj Customers Jl £Jaj viUJ ,j\Jx 

.Promoters 

9 cusm qAJ o j^ yr\ q_jl 9 ^^JLII Analysis Jl StageJI 

.oJbi JoJLi q_d lclULiij 

£ £ 

cULluI ,j\J_c 0-19.3 1 oj9_io <j \_9 l9AJxAiiijLiL ^5^ q o i II 

£ 

1 9 ^ y r I y 1 CaseJI ,j\Jx iLu Ix^LjjJjl 1 9-J-Jj 
q_o_ujl Uhl ^ujjLluUI KPIJI 
Customer To Promoter Conv. Rate. 



^3 Inbound Analytics vJ_oJLd \ 2 }suh \Jssm Li I 
■ ■ 

9 69Jh.i1 J9I v 5vS vdxclmth \jiu ebook Jl 

Attraction pjhl ^JLc Analysis J-orl ^IjJ ^JUI 

■ ■ ■■ ■■ ■■ 

q 9_£lJ qLujlx 9 Social Media Jl 1 5 \jl 15JUI ^ajlc Tool 

■■ ■■ ■■ 

FBJI ux ^Ijl cua v5\JJI qJlaJI v 5^9 foJLs. jl 

Engagement Rate 
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HOW TO TRANSFORM YOURSELF INTO INBOUND MARKETER 



Eng. Rate 



PTAT ^ 

# of Likes 



V 5UL I'nv i n vlLIL a^L ^Ljlad v 5 vJLII cLujjLuj JI oaLJI 
■ ■ ■■ 

. Lql 9 jLc oJj V 5\JUI clojjJaJLj Eng. Rate Jl \j\ 

\j A Q n q_jJ j-jLc 9J 9 v x l tk q 1 -nv g v x lj .A 1 -nv 

:oa LinkJI v 5vJLc J^aj 

http://bit.ly/EngRate 

oaA foJJLglll (flJJ Flashback <jx ojLlc VideoJI 

£. £. 

tt\ 6 T 1 p(XS2J ^1 pcxJLoJ I j_aI Q_o Ojua d_jj9_JLJ 



6 Iaj I tjviLJ I ^-9 <=ulj fcduAJ I fOajjjJ ja-QJj ijxu 



£ 

Engagement Rate Jl ABC dJ 9 _q.il ,ju_99Ji> h>l 

^ i x o Page Level Jl ^JLc ER v.i, m Vi j_c 

: ^A qJAbLoJI fO AJ5t JUi- 



PER 



Post 

Clicks 



New Likes 



Total Reach 
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Post ClickJI (5_o PTATJI <5.0 oJ] cLhLuj JAj 9 

Insights Overall PageJI ^ ^939-0 ^>JJI 

yL^-tJLszjLo Likes Jl \j\) New LikesJI (<xilJlo t tt\ 

£ 

Permission ^511* Lo j>I ^lc Engagement 
jjjjlj .Eng I n\ 1 l u -Vi'i (jjj jl jld ^ 5 ) 1 jvJlszj folks qjIaj 

( \3± oIjLlll^JI v jj \_9 Ia^ jjjiiijJJji i l-izuj Ll^I 
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Content QualityJI dJ4Jjj-=uLiL EquationJI 

kiLclu Contend qjI 9 viUlcLu 

d_olAiilijjl <j\±c iLu 9 Engage-able 9 Attractive 
ij_uj_i}UI TopicsJI 9 TypesJI Qj_iLszo-U 

stranger Jl q_o convert ^LE-c [ o ^ d ^ a ^ 1 axu ^JJI 
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6 1 1 t»v ^9_9 ^9^9_d v 5>JLII foUL^JI o^>'i Lo -isu 
■ ■ ■■ 

qjg i h o 09 h *S J9I9 Content J_osj ^^JLu viLij 
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CjJLqx vfJjj ^j^9j y L ujjc LthjJLc 15UJJ-0J JjJa i x l lot* 
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■ ■ 

ojLlx Iq 19 A 1 tk 9 \ -J9 ^9 1A9-O ^5^9 1 9 i 9 A 1 -nv PoC I’JI 

■ ■ 
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£ 

. I ttv i I t n (<xjilo-Lslu 9I <13(3 viLcLju 
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■ ■ ■■ 
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J K Q lJI jj_0 JJLLfi JiJLSL I ^9J_iC»9J QjJ_o-C oJj jjdJI 
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. ULjLo ,ju_slj 
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01 9 eJJLuL^ jjalLc 9 formal eEdAjiiL 01 L_ul_f* 

. lj_Q_JJ ^dJI viLi _0 
^jjla 9 eJj] Permission cJaujllI 

0^9 jjjilLA 9 IgAxfxJJ ^5^ (jJaJI <J \_9 ^jJAjij jJJjLj Ao^l 
qj^bi ^jJLfxXiL (JJJ-D dJJ r \ ) *\ Q 9J jjAJ 9 _LaJJ 1 ti g 1 1 
f09_j <j\_9 oa^ is 2 j 9 viLcLo.} <j\_9 ^ 7^ 1 t* ,jJJI ljJu^] 

. ijJlloJ-Qjlp (JjasljJJ |J_oLfi 
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Ia3 Ia 3 q QtT\ n ^UL (JJJJ q m yLfJ fiA fi g K *S I I 
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Jl 9 (<xjJls2jJI clcLu o^JLqJI ^ ^ 9 >'j Lo ^9 ) 

o_c Lju StrategyJI ^_Lb ^5 ajjJ Social MediaJI 9 Content 

.V Chapter 
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B1 X X 
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■ ■ 

ojLj-c Inbound MarketingJI \j\ J9-Q-L1 aJU>3 
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. QJLcLju a iq -o ^ II q_2^j^ 9 £9 ir\9-pJI 



dJ] Inbound Marketer Q9AJ vlLJj oj >9 9J d9^jl 

X 

fOjD 9 jaaj L 0 jil ^vJLc. vli-iJiJi-Qj vJjsl jlijjJ 9 V_LS2jLj 

LoJ 9 foJLsJu Q Llu-c jjul^ 0^9 ^1'^ vlLij djLc 
guUuJI ^dUJLih oJLoJLs^Jj oJj ^JJI O-o ^xulujJ 
J-o 52 j jAiijLtt y5>JJI iJjliioJI ^ Jj 9-hJI ^^l^^cLc 

oLulX-ujlo \J q A » tx o_i i ll VA II ^9_^9_o V 5>JUI foUliJI 
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